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YTO MOXHO N3MepATL?

GRP, TRP KonnyecTtBO KOHTAKTOB, OXBaT ayauTopun

MapKeTI/IHFOBbIe nccregosaHma Harip., Brand

Awareness) OTknukK Ha peknamHoe coobuieHne (CTR)

KonunyectBo nonb3oBartenen, goweawmnx 4o uenesbix

MOHUTOPUHI KOHKYPEHTOB
cTpaHuL

[MoBeneHne nonb3oBaTenen Ha canTe (CTaTuCTU4eckne
AaHHble, BU3yaribHble JaHHble, KapTa nyTemn no canTy)

Hemorpadumyeckme gaHHble (Kpunta, AHpekc.MeTtpuka)
KonnyecTtBo NnpocMOTPOB BUAEOPOSMKA

KommeHTapumn, 0T3bIBbI, STanku,

MOHUTOPUHI MHEHMS, Bnorocdepsbl

MOHUTOPUHI KOHKYPEHTOB

MEDI2ARTS fcbi

GROUP Moscow



Tunbl peknamMHbIX KaMNaHUN

[TocTpoeHue 3HaHUU NMpopoaxwu
(Awareness) (Lead Generation)

» Pacckasatb 0 HoBOM npoaykTe / * [lpmBecTu nonb3oBaTens Ha canT U
ycriyre MmakcMmanbHOMY KONM4ecTBy A0bUTbCA 3anonHeEHNs 3a8BKku /
YenoBek OCYLLECTBMEHNSA MOKYMKN

*  3OddeKTMBHOCTD - *  3OdPeKTMBHOCTb —

* KonnyectBo KOHTaKTOB C * KonunyecTtBo ntogen,
peKnamMHbIM coobLeHneM r BbIMOMHUBLUMX OENCTBUE
OoXBaT LefieBon ayamutopum (Hanp., nonaBLKX Ha CTpaHULy

Huskas ctoumocTs 1000 «Cnacunbo 3a sakas»)

nokasos/ 1000 yenoBek oxBaTa e  Hun3kasg cTOMMOCTb 3asBKU

* Bpems npebbiBaHus Ha caunTe,
rnybunHa npocmoTpa

« [Jlonga ronoca (SOV)

MEDI2ARTS fcbi

GROUP Moscow



AHanu3 adpheKTMBHOCTHU

« [naBHas 3apava:

— MNMony4yeHne makcMmanbHON OTOAYM OT
WHBECTULMUN B pPeKriaMHble HOCUTEeNu

« 2011 roag — aHanusunpoBanu 6onee 200 PeknamMHbIX KamnaHuu, 6onee 800
pPeKnamMHbIX NO3uUnn

« OnpepgeneHsbl KrtoveBble NapameTpbl, KOTopble roBopAT 06 3dEKTUBHOCTU UMK
HE3(d(PEKTUBHOCTU PEKNAMHbIX KaMMNaHUi

 Ha ocHOBaHMM JaHHbIX aHanus3a 3TUX NapamMeTpPoB OCYLLECTBAETCA NNaHMpoBaHME
N KOPPEKTUPOBKA TakTu4yeckoro pasmewieHnsa PK B IHTepHerT.

MEDI2ARTS fcbi

GROUP Moscow



OcHoBHbIe napameTpbl 3P PEeKTUBHOCTMU:
NOCTPOEeHue 3HaHUW

° I/I3mep9|eM oxXBaT ayauTtopun, Korim4ecTtBO
NOKa30B PEKITaMHOIo COO6LLI,eHI/II7I, YacCToTy
NOKa30B

* [lony4yaem

bromxker bromxer

CPM = 1000 CPT =

ITokasb! OxBar

-1000

« Takxe cmoTpum Ha: oTKNuK (CTR), rmyouHy
NPOCMOTpa, nepeceyeHne nnowagok, BpemMmd
Ha canTe

MEDIZARTS fcbi
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OcHoBHbIe napameTpbl 3P PEeKTUBHOCTMU:
yBenu4yeHue npoaax

*  3mepsieM KONMMYECTBO LENEBbIX
noceTutTenen

— [oceleHune ctpanmnubl «Cnacnbo 3a
3aaBKy»

— 3anonHeHne popmbl

— BbinonHeHnne gencreus

brogxket

CPT\/costper-targetvisito r—
KommuecTBo momenmmx a0 nejm

MEDI2ARTS fcbi

Moscow
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BopoHka KOHBepcuu

[Nokasbl

CPM = 90,31p.

OxBat
CPT= 256,78p.

Knukn CPC= 16,13p.

Mocetuten Type-In nocetutenu:
45781 PV_CPV = 96,77p
: » Type-In ueneeble nocetutenu:
CPTV = 102,77p. 9148 PV_CPTV = 484,26p

« HarnsgHoe npeacTaBneHne nyTy Nonb3oBaTenen k npogaxe (Lenu)

« CneBa pnHaHCcOBbIE NokasaTenu, cnpasa - MeaunHble

MEDI2ARTS fcbi

GROUP Moscow



Ayautopusi BXOOHOW CTPaHULbI

CymMMapHOR
QYAMTOPMWA BXOAHOW
CTROHULEI
374 573
NoOCETUTEASH

zawaM nozxe (Type In)

144 214
BHUAEAM EJCIHHepl:vIr HO

J

YEMASBLUMY M
KAMKHYBLLIMX
230 359

Beieop: Bcero no peknamHoi Kamnadui Beino npuenevedo 374 573 noceTuTenei. 3HaqMTeNsHaA YacTe ayAUTOPKMK 3aluna nocne
npocMmoTpa BaHHepa, a 3To 03Ha4aeT, YTo QyHKLKUA wHbopMUpoBaHua aboHeHToB of yonyre BeinonHeHa u 35% nonb3oeaTenei
KoTopble Buaeny BanHep, 3alWwni Ha caiT B MOMEHT NoTpeBHOCTH B AaHHOI yenyre.

* [paduk nokasbiBaeT BKNag peknaMmHon kKaMmnaHum B ayguTopuo canTta
« B 3aBucumocTtn ot TMNa npoaykra, MoXeT npeobnagatb 40N

— YBuaeBWUX n KIMNKHYBLUNX

— Type-In (yBugenu baHHep, 3aLunu nosxe)

MEDI2ARTS fcbi

GROUP Moscow



BeHYMapKUHr

MMaHHpyenbie 100928

Vroroese 112955
Benchrmark 33020000

MnasMpyeneie 49314928
Wroroesie 51915082
Benchimark 0,13%

MnaHMpyense 0286
ViToroese 0,22%

genchmark | a,00p.
MnaHpyemsie 13011p.
viroros.+c |, 123, 50p.

CTR MoK dsbl KAk

CPM

Benchrrark 80,00p.
MraHMpyensE 63,57p.

CPC

« beHuymapku, onpenerieHHble AN Kaxgoro tuna npoaykra, No3BonsoT
KOHTponupoBaTb 3dEKTUBHOCTb PEKNaMHOMN KaMMnaHUN Ha aTane
NfaHMpoOBaHUA, N 3aTeM aHann3npoBsaTb 3PFPEKTUBHOCTL NOCHe
3aBepuieHnsa PK

MEDI2ARTS fcbi

GROUP Moscow



AP PEeKTUBHOCTb pPeKraMHbIX HOCUTESIEN

« 3apgava — cpaBHUTb pasHble pekraMHble
nrowaaku mexay cobom — 4ytoobl
onpeaennTb, Kakme nnowagku apdeKTUBHbI
019 NPOABMKEHUST TOrO UM MHOro TUNa
npoaykralycnyru

 «WMHpekc none3HoCcTU»

ResponseShare
BudgetShare

Utilitylndex =

« [longa 3aaBok/oxBaTa, AefneHHasa Ha Oosto
OrookeTa

* PeknamHbin kaHan adodoektmeeH npu Ul > 1

MED@&E:IS Cnaiig 10 fcbi

Moscow



AHanun3 KOHKYpPeHTOB N «BUOUMOCTb» bpeHAaa
B AHTepHeTe

™ -l -
A0 609 B0rse

o 20w

1003
Beeline ®mINTERZET ®mMTS = AKADO = CNLUIME TWOE TV = ANB@A-TENEKOM

Dperator Initiative Jam Feb Mar Impresshons,
Beeline CropocTior Tapmd [OomawwHmia MuTepreTt) 13,4
13.8
INTERZET INTERZET MuTeprer I Y 0.9
0,9
MTS Cumapa wa onnary Aomawnero Muteprera 5o [ NN B 2,1
CTPHN ] 0.3
2.4
ARADO Axano MuaTepHeT - NaxkeT Hananos 8 nonapos 11,5
11,5
OMNLIMME JosawsHmi maTepHeT (Dnlime) 58
5.8
TWVOE TW Teoe TE MHTEDHeT 3.9
WWiFi 3.4
7.3

Teneo ! | |

TENEKOM Anwda-Tenexom MuTepHeT 0.9

* Helicopter View — kak B Luenom VIHTepHeT «BUAUT» HaLLy peKknamy Ha
dooHe KOHKYpPEHTOB

MaTtmogenu pacyeToB nnaHoOB KOHKYPeHTOB — cpaBHeHue Visibility ¢
nomoLlbio meTpukn Share of Voice

« O EKTUBHOCTb peKamMbl TEM Bbllle, YeM BbiLLe Aond ronoca (Share of
Voice)
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YTO elle aHanusunpyem

* Bpewms npebbiBaHnsa Ha cante, rinyounny
npocmoTpa — B pa3pese no

— WcTo4vHuky Tpaduka

— [Lemorpadcum

— leorpadun
— PasHbiM TMNam Kpeatusa

« CoumarnbHbl OTKINK HA peKNaMHyo
KamnaHuto (6r1oru, namkm)

« CTpyKTYypy noBegeHusi Ha cauTe,
9 PEKTMBHOCTb LIENEBON CTPaAHULbI

« Bsaumopgencteue c kpeaTnBom (baHHEPOM,
BUOEO) — KOSINYECTBO NMPOCMOTPOB BUAEO B
GaHHepe, BbINONEHNSI AENCTBUIA BHYTPU
OaHHepa

MEDI2ARTS Craiig 12 fcbi

GROUP Moscow



NON PRIMA FACIA A
POSTERIORI

Aptem lMNnewakos, CEO FCBI
APleshakov@FCBi.ru
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