digital-centered communications

VIHTerpupoBaHHble KaMMNaHUN
Ha cTbike BTL, PR u digital (
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M Tonbko oT digital
XOTAT NPOCTO digital

N7\ 7



YTO BBl HAM NpUHECNN?
Pa3Be aT0 digital?
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Cnpoc dpopmMmpyeT NOoTpeOHOCTD:

B MHTEerpnpoBaHHbIX KaMMNaHUAX
cerogHs ot digital kayT peLwleHuns
3aJad Apyrux MHCTPYMEHTOB,
T.€. UICMONMHEHUA POSIN YCUNUTENSA
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[ lpmep: npomoakuuns
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Digital
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LIBTT
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[ lpmep: npomoakuuns

rapaHTUsa/po3bIrpbiLL

P O S |__|I B I_I rapaHTns/po3birpblLL |_|| B I_I
POS Mouta  resmwpossron LIB/MouTa
POS Digital  resampessmss LB 1/TouTa
POS D | g |ta| rapaHTUs/po3bIrpbiLL D | g |ta|
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digital ysennynsaem
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Carlsberg-1

A

, caellan ero nyyvywummMm n Bblrpan

A

OHJ1aNH aKTUBHOCTU

noBbIcUTb RR, ncnonb3yqa HectaHOapTHbIe
CTaHb obnagaTteniem CBOEro BUpPTyansHOro

co3aaTb BIG idea
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Carlsberg

Ty no Bopos Mupo

noesgky no crtpaHam mupal

PelleHue:

n bpeHa ncrnonb3oBar

B nepBble NMBHO

TaKoro poaa CITIOXKHYH MEXaHMUKY, Kak OH-

A

J1TaH CUMYIIATOP

bapHoOro meHemxepa

bbina paspaboTaHa KpanHe CrnoXHas

|_ Ecvrclre Mﬁ'jaLLl,I/ITbI
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[Tpumep: Carlsberg-1

-’
Win a trip to probably thed

best bars in the world
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[Tpumep: Carlsberg-1

« MexaHuka:

—  3apeructpupymn 5 kogos 1 cosgan ceoun bap.
Coenawn ero ycnetuHbIM

— «[1natn» Kogamu u nokynau
gononHuTensHoe obopyaoBaHue,
OpraHn3oBbiBan KOHLEPTbI

— Pernctpupywn Kkogbl Ha npomo-caute u

nomny4an rapaHTMpPOBaHHbIE NPU3bI

* PesynbTtaThl:

— 28,500 yyacTHuMKOB npomo |00 22 . (3onoroR e
|RROI=. |PROI=
— 1 6ap — 4 koga
Il MECTO 11 MecTo
— 5,000 nrpokos cosgann 12,400 bapos PLACE - y -
— 26 KoOoB Ha YenoBeka BMecTo 16 B 0= e W
| ETO | (e
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[Tpumep: Carlsberg-2

 3agava:

—  TlopoepxaTb cBA3b ODpeHaa ¢ pyTdOorIoM
— INpugymaTb MUHTEPECHYIO UOEH KaMNaHNN
— [loBblcUTb Npoga)xu 3a cyeT nposeaeHua digital

promo

Nnes:

—  Cobepu cBoto BNpTYyasnbHYO QyTOONbLHYIO

komaHay, 6yab Nny4ywnm rno NToram ce3oHa U

BbiUrpaun noe3gky Ha YemnuoHat Mupa no

dyToony!
PelwieHune:

—  On-line yTOOoNbLHLIN MeHeOXepP

—  BO3MOXHOCTb CTaBUTb Ha pealibHblE€ PEe3YyJibTaTbl

L BT
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[Tpumep: Carlsberg-2

Pe3ynbTaThl

—  OOCTUTHYT UCTOPUYECKN BbICOKNU
ypoBeHb RR —4,43%

P et — 20 640 y4acTHUKOB NPOMO

MOLMONCN LMD DM OriSDerg = Haawr pos 100% Syrtongs

TWAAE P

PEVTUHIA

— 27 KOOOB Ha YenoBekKa
— 16 263 nrpokos
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VIHTerpnpoBaHHoOE MbllLUNTEHNE —
He4yTo DOornee rnobanbHoEe
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MHTEerpmpoBaHHOE MbILLIIEHUE:

OHO nogpasymeBaeT paboTy
C COBOKYMHOCTbIO MHCTPYMEHTOB
n getanen peannsaunm 6e3 oTpbiBa
OT DOMbLUMX N3HaYarnbHbIX Lienen
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[ lpumep: npeseHTauns

VIHTEpEC BoBneyeHne SHaHue

OdbopmrneHue KoHuenuus NHdopmaLus

+digital  +digital  +digital

e Digital

3a CYET SHEPrnum NpPomo
C NOMOLLIbIO MHTErpaumn
pellaemM 3agaym social media
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[Tpumep: Sony Ericsson
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| naBHOe — He 3I'IyTaTbCFI.
Digital-Hein BTL nnn BTL-HbIM digital
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BTL

KOHKYpC
NPOMO
cTaTbs

noBo.

coObITHE
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BTL KOHKYpC

PR

MPOMO
cTaTbhA
noBo.

coObITHE
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B coLceTax

B TenegoHe

B Ofiorax

Ha canTte

B MIHTEPHETE

digital
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[ lpumep: nHTerpauuns E

I_IpI/IBJ'Ie‘-IeHI/Ie ommmesesseseesseeed Al T PaCI'IpOCTpaHeHI/Ie
[ ITnaTgopma
BoBneyeHune
MoTtuBaL 4
LETO
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Cnanabl 3aKOHYUSTUCD,
a BONpoCbl — HEeT?

[Mnwnte B Leto! MpucoeanHANTECH K HaM
- r 9 v
hi@letoagency.com _ Ha Pencbyke unu cnegute

www.letoagency.com » 33 HOBOCTSIMU B TBUTTEPE

L END
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