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èàô¼²ÜÜ²  ÊàêîÆÎÚ²Ü 
ÐäîÐ É»½áõÝ»ñÇ ³ÙµÇáÝÇ ¹áó»Ýï 

 

ÐàØ²ÜÆÞàôÂÚ²Ü Î²ðºìàðàôÂÚàôÜÀ 
ÀÜ¸Ð²Üàôð ºì ¶àðÌ²ð²ð 
²Ü¶ÈºðºÜàôØ 

 
îíÛ³É ³ßË³ï³ÝùÁ Ýå³ï³Ï áõÝÇ µ³ó³Ñ³Ûï»Éáõ ÁÝ¹Ñ³Ýáõñ ¨ ·áñÍ³ñ³ñ 

³Ý·É»ñ»ÝáõÙ Ñ³Ý¹ÇåáÕ ÑáÙ³ÝÇß-»½ñáõÛÃÝ»ñÇ »ñ¨áõÛÃÁ ¨ Ù»ÏÝ³µ³Ý»Éáõ ¹ñ³Ýó 
ÇÙ³ëï³ÛÇÝ ï³ñµ»ñáõÃÛáõÝÝ»ñÁ:  

²ÛëåÇëÇ ï³ñµ»ñáõÃÛáõÝÝ»ñÇ ÁÝÏ³ÉáõÙÁ ÏÝå³ëïÇ áõë³ÝáÕÇ ³í»ÉÇ Ëáñ ·Çï»-
ÉÇùÝ»ñÇ Ó¨³íáñÙ³ÝÁ ÁÝ¹Ñ³Ýáõñ ¨ ·áñÍ³ñ³ñ ³Ý·É»ñ»ÝáõÙ« ÇÝãå»ë Ý³¨ ÃáõÛÉ Ïï³ 
Ëáõë³÷»É »ñÏÇÙ³ëï Ï³Ù ß÷áÃ»óÝáÕ »½ñáõÛÃÝ»ñÇ û·ï³·áñÍáõÙÇó: àõëïÇ` Ï³Ù-
ñ³åÝ¹íÇ É»½íÇ ¨ Ù³ëÝ³·Çï³Ï³Ý ³é³ñÏ³ÛÇ ÷áË·áñÍ³ÏóáõÃÛáõÝÁ, ¨ áõë³ÝáÕÁ 
Ó»éù Ïµ»ñÇ Ñ³ñáõëï É»½í³Ï³Ý áõ Ù³ëÝ³·Çï³Ï³Ý ·Çï»ÉÇùÝ»ñ:  

Ðá¹í³ÍáõÙ Ñ»ÕÇÝ³ÏÝ ³é³ç³¹ñáõÙ ¿ Ý³¨ Ï»ÕÍ Ï³Ù å³ÛÙ³Ý³Ï³Ý ÑáÙ³ÝÇß-
»½ñáõÛÃÝ»ñÇ ·³Õ³÷³ñÁ: 

 
ÐÇÙÝ³µ³é»ñ. ÑáÙ³ÝÇß-»½ñáõÛÃ« Ñ³ñ³µ»ñ³Ï³Ý ÑáÙ³ÝÇß« µ³ó³ñÓ³Ï ÑáÙ³-

ÝÇß« å³ÛÙ³Ý³Ï³Ý Ï³Ù Ï»ÕÍ ÑáÙ³ÝÇßáõÃÛ³Ý ·³Õ³÷³ñ« ·Ç-
ï»ÉÇùÝ»ñÇ å³ß³ñ 

JEL: Y8, Y9, Y80 
 
 
Ð³Ýñ³Ñ³Ûï ×ßÙ³ñïáõÃÛáõÝ ¿, áñ É»½áõÝ»ñÁ Ñ³×³Ë µ³éÇ Ï³Ù ÇñáÕáõ-

ÃÛ³Ý ÇÙ³ëïÝ ³ñï³Ñ³ÛïáõÙ »Ý ï³ñµ»ñ »Õ³Ý³ÏÝ»ñáí, ÇÝãÁ É»½í³µ³-
ÝáõÃÛ³Ý Ù»ç µÝáõÃ³·ñíáõÙ ¿ Çµñ¨ ÑáÙ³ÝÇßáõÃÛáõÝ: ´³½Ù³ÃÇí É»½í³µ³Ý-
Ý»ñ ÑáÙ³ÝÇßáõÃÛáõÝÁ ÛáõñáíÇ »Ý ë³ÑÙ³ÝáõÙ: 

È»½í³µ³ÝáõÃÛ³Ý ¨ ×³ñï³ë³ÝáõÃÛ³Ý í³ëï³Ï³íáñ åñáý»ëáñ èÇ-
ã³ñ¹ Üáñ¹ùáõÇëÃÇ ï»ë³Ï»ïÇ Ñ³Ù³Ó³ÛÝ` §ÑáÙ³ÝÇßáõÃÛáõÝÁ »ñÏáõ µ³é»ñÇ 
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Ï³Ù µ³éáõÛÃÝ»ñÇ ÇÙ³ëï³ÛÇÝ Ùï»ñÙÇÏ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ ³éÏ³ÛáõÃÛáõÝÝ 
¿¦: 

Àëï Ñ³ÛïÝÇ É»½í³µ³Ý æ»ÝÇý»ñ ö»ñëáÝÇ Ù»ÏÝ³µ³ÝáõÃÛ³Ý` §ÑáÙ³-
ÝÇßÁ µ³é ¿ Ï³Ù ³ñï³Ñ³ÛïáõÃÛáõÝ« áñÝ áõÝÇ ÝáõÛÝ é»ý»ñ»ÝïÁ Ï³Ù Ýß³-
Ý³ÏÛ³ÉÁ« ÇÝãå»ë¨ ÙÛáõëÁ` ÙÇ¨ÝáõÛÝ Ñ³Õáñ¹³Ïó³Ï³Ý ÙÇç³í³ÛñáõÙ¦1: Î³ñ»-
ÉÇ ¿ »½ñ³Ñ³Ý·»É, áñ ÑáÙ³ÝÇßáõÃÛáõÝÁ í»ñ³µ»ñáõÙ ¿ µ³é»ñÇ ÙÇç¨ ÙÇ¨ÝáõÛÝ 
Ýß³Ý³ÏáõÃÛáõÝÝ áõÝ»óáÕ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ ³éÏ³ÛáõÃÛ³ÝÁ, ûñÇÝ³Ï` 
drunk/intoxicated, mad/insane, owner/proprietor: 

²ÛëåÇëáí` ÑáÙ³ÝÇßáõÃÛáõÝÁ« áõñáõÛÝ ï»Õ ½µ³Õ»óÝ»Éáí É»½í³µ³Ýáõ-
ÃÛ³Ý Ù»ç« ³í»ÉÇ Ù»Í Ñ»ï³ùñùñáõÃÛáõÝ ¿ Ý»ñÏ³Û³óÝáõÙ, »ñµ Ñ³ïÏ³å»ë í»-
ñ³µ»ñáõÙ ¿ áã ÙÇ³ÛÝ µ³é»ñÇ ¨ ³ñï³Ñ³ÛïáõÃÛáõÝÝ»ñÇ« Ëáëí³ÍùÇ ¨ ¹³ñÓ-
í³ÍùÝ»ñÇ« ³ÛÉ¨ ·Çï³µ³é»ñÇ ¨ »½ñáõÛÃÝ»ñÇ û·ï³·áñÍÙ³ÝÁ« ÇÝãÁ Ýå³ë-
ïáõÙ ¿ Ù³ëÝ³·Çï³Ï³Ý ³Ý·É»ñ»ÝáõÙ ¹ñ³Ýó »ñ³Ý·³ÛÇÝ ï³ñµ»ñáõÃÛáõÝÝ»-
ñÇ ÁÝÏ³ÉÙ³ÝÁ, ·Çï»ÉÇùÇ Ñëï³Ï»óÙ³ÝÝ áõ ³Ùñ³åÝ¹Ù³ÝÁ:  

Ð»ï¨³µ³ñ` ïíÛ³É ³ßË³ï³ÝùÇ Ýå³ï³ÏÁ ÑáÙ³ÝÇßÝ»ñÇ µ³½Ù»ñ³Ý-
·áõÃÛ³Ý µ³ó³Ñ³ÛïáõÙÝ ¿` Ñ³ïÏ³å»ë ·áñÍ³ñ³ñ ³Ý·É»ñ»ÝÇ áõëáõóÙ³Ý 
ÁÝÃ³óùáõÙ: 

ÐáÙ³ÝÇßáõÃÛ³Ý ÇÙ³óáõÃÛáõÝÝ áõ ×Çßï ·áñÍ³ÍáõÃÛáõÝÝ û·ÝáõÙ »Ý Ëáõ-
ë³÷»É ³Ýó³ÝÏ³ÉÇ ÏñÏÝáõÃÛáõÝÝ»ñÇó ¨ áõë³ÝáÕÇÝ ÑÝ³ñ³íáñáõÃÛáõÝ »Ý 
ï³ÉÇë Ó¨³íáñ»Éáõ Ñ³ñáõëï áõ ·»Õ»óÇÏ Ëáëù` Ï³ï³ñ»É³·áñÍ»Éáí É»½íÇ 
ÇÙ³óáõÃÛáõÝÁ: 

âÝ³Û³Í ï»ë³Ï³Ýáñ»Ý »ñÏáõ µ³é»ñÇ ÉÇ³ñÅ»ù ÇÙ³ëï³ÛÇÝ Ñ³ÙÁÝÏ-
ÝáõÙÁ ÑÝ³ñ³íáñ ¿, ·áñÍÝ³Ï³ÝáõÙ ¹³ Ñ³½í³¹»å ¿ å³ï³ÑáõÙ: ´³ó³ñ-
Ó³Ï ÑáÙ³ÝÇßáõÃÛáõÝÁ Ýß³Ý³ÏáõÙ ¿, áñ ïíÛ³É µ³é»ñÁ ÷áË³ñÇÝ»ÉÇ »Ý µáÉáñ 
É»½í³µ³Ý³Ï³Ý ÙÇç³í³Ûñ»ñáõÙ: ´³ó³ñÓ³Ï ÑáÙ³ÝÇßÝ»ñÇó »Ý bicycle, bike, 
cycle µ³é»ñÁ, ù³ÝÇ áñ Ûáõñ³ù³ÝãÛáõñÁ ó³ÝÏ³ó³Í Ñ³Ù³ï»ùëïáõÙ ÷áË³-
ñÇÝ»ÉÇ ¿ ÙÛáõëáí: ²Ûëå»ë` 

When my bicycle broke I took it to trade in. 
That day I decided to leave my cycle in the backyard. 
The price of this bike is incredible. 
Ø³ëÝ³·Çï³Ï³Ý ï»ñÙÇÝ³µ³ÝáõÃÛ³Ý Ù»ç ³í»ÉÇ Ñ³×³Ë Ï³ñ»ÉÇ ¿ 

Ñ³Ý¹Çå»É µ³ó³ñÓ³Ï ÑáÙ³ÝÇßÝ»ñÇ ûñÇÝ³ÏÝ»ñÇ, ³Ûëå»ë` limit – restrict, 
sum – total, homogeneous – uniform, same – identical, power – authority, fiscal 
– financial, circulation – turnover  ¨ ³ÛÉÝ:  

²Ý·É»ñ»ÝÁ Ñ³ñáõëï ¿ ÑáÙ³ÝÇßÝ»ñáí, áñáÝù É³ÛÝ ï³ñ³ÍáõÙ »Ý ëï³-
ó»É ·ñ³Ï³Ý, ·Çï³Ï³Ý, ·áñÍ³ñ³ñáõÃÛ³Ý µ³Ý³íáñ ¨ ·ñ³íáñ ËáëùáõÙ: 

Ø³ëÝ³·»ïÝ»ñÇ Ï³ñÍÇùáí` ¹³, Ý³Ë¨³é³ç Ï³ñ»ÉÇ ¿ µ³ó³ïñ»É áñ-
å»ë ï³ñµ»ñ É»½áõÝ»ñÇó µ³½Ù³ÃÇí µ³é»ñÇ Ý»ñÑáëùÇ Ñ»ï¨³Ýù: úñÇÝ³Ï` 
royal, regal, kingly µ³é»ñÁ ÑáÙ³ÝÇßÝ»ñ »Ý, áñáÝù ÷áË³éí»É »Ý Ñ³Ù³å³-
ï³ëË³Ý³µ³ñ` ýñ³Ýë»ñ»ÝÇó, É³ïÇÝ»ñ»ÝÇó ¨ ³Ý·Éá-ë³ùëáÝ³Ï³Ý É»½áõ-
Ý»ñÇó: ÐáÙ³ÝÇßáõÃÛ³Ý Ñ³ñëïáõÃÛáõÝÁ ÝáõÛÝå»ë å³ÛÙ³Ý³íáñí³Í ¿ Ù»Í 
Ãíáí µ³½ÙÇÙ³ëï µ³é»ñÇ ³éÏ³ÛáõÃÛ³Ùµ: ¸Çï³ñÏ»Ýù ÙÇ ù³ÝÇ ûñÇÝ³Ï 
Ý³¨ Ñ³Û»ñ»ÝÇó ¨ éáõë»ñ»ÝÇó: 

Ð³Û»ñ»Ý ³å³ßÝáñÑ µ³éÝ áõÝÇ ³ÝßÝáñÑù, ³Ýï³Õ³Ý¹, ³ÝÓÇñù, ³Ý×³-
ñ³Ï ÑáÙ³ÝÇß³ÛÇÝ ËáõÙµÁ, ë³Ï³ÛÝ ³Ý×³ñ³Ï µ³éÝ Çñ ÇÙ³ëïáí ³í»ÉÇ Ùáï 
¿ ËÕ×áõÏ, ³Ýû·Ý³Ï³Ý, Ó³ËáÕ³Ï, ³ÝÁÝ¹áõÝ³Ï  µ³é»ñÇÝ: 

                                                 
1 Pearson J., Terms in Context, John Benjamins Publishing Company, 1996, p. 173. 
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èáõë»ñ»Ý некрасивый µ³éÇÝ Ñ³Ù³å³ï³ëË³ÝáõÙ ¿ невзрачный, 
неприглядный, дурной, безобразный, уродливый ÑáÙ³ÝÇß³ÛÇÝ ËáõÙµÁ, áñÁ 
Ý»ñÏ³Û³óí³Í ¿ áñáß³ÏÇ ³ëïÇ×³Ý³Ï³ñ·áõÃÛ³Ùµ: ºÃ» некрасивый µ³éÝ 
áõÝÇ ã»½áùáõÃÛ³Ý »ñ³Ý·, ÇÝãå»ë¨ невзрачный, неприглядный µ³é»ñÁ, 
³å³ дурной, безобразный, уродливый µ³é»ñÝ áõÝ»Ý ËÇëï µ³ó³ë³Ï³Ý 
»ñ³Ý·` ß»ßï»Éáí ³Ýã³÷ ï·»Õ ÉÇÝ»Éáõ Ñ³Ý·³Ù³ÝùÁ: 

²Ý·É»ñ»Ý beautiful, pretty, attractive, nice, lovely, good-looking ÑáÙ³-
ÝÇß³ÛÇÝ ËÙµáõÙ Ûáõñ³ù³ÝãÛáõñ µ³é áõÝÇ ³é³ÝÓÝ³Ñ³ïáõÏ ÇÙ³ëï³ÛÇÝ 
»ñ³Ý·, áñÁ Ñ³×³Ë ÃáõÛÉ ãÇ ï³ÉÇë ¹³ ÷áË³ñÇÝ»É ÙÛáõëáí:  

²Ûëå»ë` beautiful-Á ³é³ÝÓÝ³ÝáõÙ ¿ ·»Õ»óÇÏÇ, Ý»ñ¹³ßÝ³ÏáõÃÛ³Ý ³ñ-
ï³Ñ³ÛïáõÃÛ³Ùµ ³ñï³ùÇÝÇ ¨ Ý»ñ³ßË³ñÑÇ ÙÇç¨:  

Pretty-Ý ÑÇÙÝ³Ï³ÝáõÙ ÝÏ³ñ³·ñáõÙ ¿ »ñ»Ë³Ý»ñÇÝ ¨ »ñÇï³ë³ñ¹ ³Õ-
çÇÏÝ»ñÇÝ` ¹áõñ»Ï³Ý, ³ÝáõßÇÏ, ëÇñáõÝÇÏ, Ñ³×»ÉÇ, É³íÇÏ ÇÙ³ëï³ÛÇÝ »ñ³Ý·-
Ý»ñáí: 

Attractive µ³éÁ, Ý³Ë¨³é³ç, í»ñ³µ»ñáõÙ ¿ Ï³Ý³óÇ ë»ùëáõ³É ·ñ³íãáõ-
ÃÛ³ÝÁ, nice-Á ÁÝ¹·ÍáõÙ ¿ ¨° Ù³ñ¹áõ ¿áõÃÛáõÝÁ, ¨° Ñ³×»ÉÇ ï»ëùÁ: úñÇÝ³Ï` 
Tigran’s sister is a spinster, but a very nice woman Ý³Ë³¹³ëáõÃÛ³Ùµ »Ý-
Ã³¹ñíáõÙ »Ý îÇ·ñ³ÝÇ ùñáç µ³ñÛ³ó³Ï³Ù, Ù³ñ¹³Ùáï, ëÇñ³ÉÇñ ÉÇÝ»Éáõ 
µÝ³íáñáõÃÛ³Ý ·Í»ñÁ: Lovely ¨ beautiful ÑáÙ³ÝÇßÝ»ñÁ µ³½Ù³ÃÇí Ñ³Ù³-
ï»ùëï»ñáõÙ ÷áË³ñÇÝ»ÉÇ »Ý. lovely garden- beautiful garden, lovely smile –
beautiful smile, lovely music – beautiful music, ë³Ï³ÛÝ The children had a 
lovely dinner together, The guests spent a lovely time in the country cottage 
Ý³Ë³¹³ëáõÃÛáõÝÝ»ñáõÙ ¹ñ³Ýù ã»Ý ÷áË³ñÇÝáõÙ ÙÇÙÛ³Ýó, ù³ÝÇ áñ ³ñï³-
Ñ³ÛïáõÙ »Ý ³ËáñÅ³ÉÇ ×³ßÇ, Ñ³×»ÉÇ Å³Ù³ÝóÇ ÇÙ³ëïÝ»ñ ¨ áñ¨¿ ³éÝãáõ-
ÃÛáõÝ ãáõÝ»Ý ·»Õ»óÇÏÇ Ñ»ï:  

ÜáõÛÝÁ Ï³ñ»ÉÇ ¿ ³ë»É ÙÇ¨ÝáõÛÝ ³ëïÇ×³Ý³Ï³ñ·áõÃÛ³Ùµ ¹³ë³íáñí³Í 
like, love, adore Ï³Ù dislike, hate, disgust, ÇÝãå»ë Ý³¨ pleasing, pretty, 
glamorous Ï³Ù plain, unsightly (³Ý×áéÝÇ) ÑáÙ³ÝÇß³ÛÇÝ µ³é³ËÙµ»ñÇ Ù³ëÇÝ: 

²Ù÷á÷»Éáí í»ñÉáõÍáõÃÛáõÝÁ` Ï³ñ»ÉÇ ¿ »½ñ³Ï³óÝ»É, áñ ÑáÙ³ÝÇßáõÃÛáõ-
ÝÁ, ã³÷³½³Ýó ï³ñ³Íí³Í ÉÇÝ»Éáí, Ñ³½í³¹»å ¿ Ñ³Ý¹»ë ·³ÉÇë µ³ó³ñ-
Ó³Ï ÑáÙ³ÝÇßáõÃÛ³Ý ûñÇÝ³ÏÝ»ñáí, ¨, Ñ³Ï³é³Ï ¹ñ³Ý, Ñ³×³Ë³¹»å ¿ Ù³ë-
Ý³ÏÇ, Ñ³ñ³µ»ñ³Ï³Ý ÑáÙ³ÝÇßÝ»ñÇ ·áñÍ³ÍáõÃÛáõÝÁ:  

ÐáÙ³ÝÇßÝ»ñÁ Ñ³×³Ë »Ý Ñ³Ý¹ÇåáõÙ ËáëùáõÙ ³ñï³Ñ³ÛïáõÃÛáõÝÝ»ñÇ, 
Ëáëí³ÍùÇ, ¹³ñÓí³ÍùÝ»ñÇ ¨ ³ÛÉ ûñÇÝ³ÏÝ»ñáí:  

 Really, actually` µÝáñáß ¿ µ³Ý³íáñ ËáëùÇÝ, ÇëÏ in fact, in reality, as a 
matter of fact` ·ñ³íáñ Ï³Ù å³ßïáÝ³Ï³Ý É»½íÇÝ:  

Ð³Ýó³·áñÍ ³ßË³ñÑáõÙ Ñ³×³Ë³¹»å »Ý Ñ»ï¨Û³É Ó¨»ñÁ. grass – drug, 
gaffer – person in charge of the gang, bucks – dollars: 

Ð³Û»ñ»ÝáõÙ ¹»é³Ñ³ëÝ»ñÇ ßñç³ÝáõÙ ï³ñ³Íí³Í »Ý` ËáëùÇ – ÁÝ¹áõ-
Ý»Ýù, »ÝÃ³¹ñ»Ýù, Ñ³í³ÛÇ – ³Ýï»ÕÇ, ³ÝÇÙ³ëï, éáõë»ñ»ÝáõÙ` блин, ни 
хрена себе – ничего себе. 

²Ý·É»ñ»ÝÇ ¹³ñÓí³ÍùÝ»ñÇó »Ý` raining cats and dogs – raining heavily, 
from rags to riches – from poverty to wealth, be left out of pocket – lose money, 
feeling blue – be very sad. 

Ð³Û»ñ»ÝÇ ¹³ñÓí³ÍùÝ»ñÇó »Ý` »ÕáõÝ· áõÝ»ë, ·ÉáõË¹ ùáñÇñ – ÑáõÛë¹ ¹Çñ 
ù»½ íñ³, ùÇÃ áõ ÙéáõÃ ³Ý»É – ¹Å·áÑ»É, ÝáÃ»ñÁ ÏÇï»É – ÑáÝù»ñÁ ÏÇï»É, 
ëÇñïÁ ×³ù»É – ËÇëï í³Ë»Ý³É: 
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èáõë»ñ»Ý ¹³ñÓí³ÍùÝ»ñÇó »Ý` бить баклуши – бездельничать, с 
бухты барахты – необдуманно, душа в пятки ушла – сильно испугалась, 
ходить на бровях – сильно выпить.  

¸Çï³ñÏ»Ýù Ñ»ï¨Û³É Ý³Ë³¹³ëáõÃÛáõÝÁ. Almost all the students had 
only one wrong answer in the test: Â»¨ answer ¨ reply µ³é»ñÁ ÑáÙ³ÝÇßÝ»ñ 
»Ý, reply-Á Ñ³×³Ë, ï³ñµ»ñ Çñ³íÇ×³ÏÝ»ñáõÙ, áõÝÇ ³ñÓ³·³Ýù»É ÇÙ³ëïÁ, 
áñÁ Ï³ñáÕ ¿ Ý³¨ Ñ³×³Ë û·ï³·áñÍí»É Ç å³ï³ëË³Ý ï³ñµ»ñ Ñáõ½³Ï³Ý 
Çñ³íÇ×³ÏÝ»ñÇ: àõëïÇ, Ýßí³Í Ý³Ë³¹³ëáõÃÛ³Ý Ù»ç, ïíÛ³É µ³é»ñÇ ÷á-
Ë³ñÇÝ»ÉÇáõÃÛáõÝÝ ³ÝÑÝ³ñ ¿: ²í»ÉÇÝ, answer-Á áõÝÇ áã ÙÇ³ÛÝ å³ï³ëË³-
Ý»Éáõ ÇÙ³ëï` Ý³Ù³ÏÇÝ, Ñ³ñó³Ã»ñÃÇÏÇÝ, Ñ»é³Ëáë³½³Ý·ÇÝ, ³ÛÉ¨ å³-
ï³ëË³Ý, áñ Ý»ñ³éáõÙ ¿ Ñ³ñóÇ ÉáõÍáõÙ: Ð»ï¨³µ³ñ` answer-Á ³í»ÉÇ É³ÛÝ-
ÇÙ³ëï ¿ ¨ ³í»ÉÇ Ñ³×³Ë³ÏÇ û·ï³·áñÍíáÕ. 

The answer to your housing problem is leaving the country. 
The answer to socio-economic issues of the population is deeper than you 

can imagine. 
Relaxation and enjoyment is the only answer to your poor health. 
Ð³Ï³é³Ï ûñÇÝ³ÏÝ»ñÇó »Ý.  
There was a big quarrel but he remained silent. He gave no reply. 
The reply to the policeman followed and it was really harsh. 
ì»ñáÝßÛ³É Ý³Ë³¹³ëáõÃÛáõÝÝ»ñáõÙ ¹»ñ³Ï³ï³ñÁ ³ñÓ³·³ÝùáõÙ ¿ 

ïíÛ³É Çñ³íÇ×³ÏÝ»ñÇÝ, ³ÛÉ áã Ã» ÉáõÍáõÙ Ñ³ñóÁ: ²ÛÝáõ³Ù»Ý³ÛÝÇí, ß³ï 
¹»åù»ñáõÙ ¹ñ³Ýù ÉÇ³ñÅ»ù ÷áË³ñÇÝáõÙ »Ý ÙÇÙÛ³Ýó. 

If he gives no reply to my email, I’ll cross him out of my friend list. 
Tom replied that he wouldn’t be able to arrive in Moscow in a scheduled 

time. 
Ð»ï¨³µ³ñ` ÷áË³ñÇÝ»ÉÇ ÉÇÝ»Éáí ÙÇ³ÛÝ áñáß³ÏÇ Ñ³Ù³ï»ùëï»ñáõÙ, 

¹ñ³Ýù, ÷³ëïáñ»Ý, å³ïÏ³ÝáõÙ »Ý Ñ³ñ³µ»ñ³Ï³Ý ÑáÙ³ÝÇßÝ»ñÇ ¹³ëÇÝ: 
¸Çï³ñÏ»Ýù ÙÇ ù³ÝÇ ûñÇÝ³Ï ¨ë. 

The title of the story “Cat in the Rain” by Ernest Hemingway gives a 
symbolic and allegorical description of missing feeling of home and family 
warmth. 

The heading of the newspaper article expresses the previous day event 
metaphorically. 

ä³ñ½ ¿, áñ heading-Á û·ï³·áñÍíáõÙ ¿ áñå»ë ·ñùÇ å³ñ³·ñ³ýÇ, 
Ñ³ïí³ÍÇ, ·ÉËÇ Ï³Ù Éñ³·ñÇ ¨ ³Ùë³·ñÇ Ñá¹í³ÍÇ Ï³Ù ³ÏÝ³ñÏÇ í»ñÝ³-
·Çñ, ÙÇÝã¹»é title-Ç ÇÙ³ëï³ÛÇÝ ë³ÑÙ³ÝÝ»ñÝ ³í»ÉÇ ÁÝ¹³ñÓ³Ï »Ý. ¹³ ³Ù-
µáÕç ·ñùÇ, í»åÇ, å³ïÙí³ÍùÇ í»ñÝ³·Çñ ¿:  

Class – category µ³é³½áõÛ·Á ÝÏ³ñ³·ñáõÙ ¿ Ù³ñ¹Ï³Ýó ¨ ³é³ñÏ³Ý»ñÇ 
ËÙµ»ñ: Class-Á Ý³Ë¨³é³ç ³ñï³Ñ³ÛïáõÙ ¿ Ñ³ë³ñ³ÏáõÃÛ³Ý Ù»ç Ù³ñ¹-
Ï³Ýó ï³ñµ»ñ³ÏáõÙÁ É³ÛÝ ¹³ë»ñÇ. 

American society is divided into seven classes: upper uppers, lower 
uppers, upper middles, middle class, working class, upper lowers, and lower 
lowers. 

The ruling political class now recognizes the need for change but not the 
need for fundamental change. 
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Category-Ý ÝáõÛÝå»ë Ý»ñÏ³Û³óÝáõÙ ¿ Ù³ñ¹Ï³Ýó Ï³Ù ³é³ñÏ³Ý»ñÇ ¹³-
ë»ñ, ë³Ï³ÛÝ ³Ûë ¹»åùáõÙ ËáëùÁ ë³ÑÙ³Ý³÷³Ï Ãíáí, ÁÝ¹Ñ³Ýáõñ Ñ»ï³-
ùñùñáõÃÛáõÝÝ»ñáí ÙÇ³íáñí³Í ËÙµ³íáñáõÙÝ»ñÇ Ù³ëÇÝ ¿: 

The category of smoking people is diminishing while the health-conscious 
are increasing nowadays. 

Some categories of precious stones like rubies are rarely found in nature. 
Disagreement - argument µ³é³½áõÛ·áõÙ, disagreement-Á áõÝÇ Éáõé, Ù»ÕÙ 

³ÝÑ³Ù³Ó³ÛÝáõÃÛ³Ý »ñ³Ý·, ÇëÏ argument-Á ³í»ÉÇ µáõéÝ ³ñï³Ñ³ÛïáõÃÛáõÝ 
¿, µ³Ý³í»×:  

ì»ñÉáõÍíáÕ ûñÇÝ³ÏÝ»ñÁ ÑÇÙÝ³Ï³ÝáõÙ í»ñ³µ»ñáõÙ ¿ÇÝ ÇÙ³ëï³µ³-
Ý³Ï³Ý ÑáÙ³ÝÇßáõÃÛ³Ý ¹»åù»ñÇÝ, ë³Ï³ÛÝ Ï³Ý Ý³¨ á×³µ³Ý³Ï³Ý ÑáÙ³-
ÝÇßÝ»ñ, áñáÝù, áõÝ»Ý³Éáí ÝáõÛÝ ÇÙ³ëïÁ, å³ïÏ³ÝáõÙ »Ý ï³ñµ»ñ É»½í³-
Ï³Ý á×»ñÇ2: øÝÝ³ñÏ»Ýù home  µ³éÁ ï³ñµ»ñ á×»ñáõÙ. 

home – neutral 
domicile – technical 
residence – formal 
abode – archaic/poetic 
digs – colloquial 
gaff – slang 

Ï³Ù` 
Ñorse – neutral 
steed – archaic/poetic 
nag – slang 
Prelude – introduction – preface-Ç ¹»åùáõÙ ³é³çÇÝÝ ³í»ÉÇ ÏÇñ³é»ÉÇ ¿ 

³ñí»ëïÇ, Ù³ëÝ³íáñ³å»ë` »ñ³ÅßïáõÃÛ³Ý µÝ³·³í³éáõÙ:  
The opera “Don Juan” began with Mozart’s prelude to the first scene.  
Introduction-Á áõÝÇ µ³í³Ï³ÝÇÝ É³ÛÝ ÏÇñ³éáõÃÛáõÝ.  
Introduction to scientific discipline, introduction to the report, ~ to the 

speech, ~ to the production process.  
Preface-Á ÑÇÙÝ³Ï³ÝáõÙ ·ñùÇ Ý³Ë³µ³ÝÝ ¿, áñï»Õ ÝßíáõÙ »Ý Ñ»ÕÇ-

Ý³ÏÇ Ýå³ï³ÏÝ»ñÁ: 
Ð³ñ³µ»ñ³Ï³Ý ÑáÙ³ÝÇßÝ»ñÇ ß³ñùáõÙ É³ÛÝ ï³ñ³ÍáõÙ »Ý ëï³ó»É 

connotational3 Ï³Ù Éñ³óáõóÇã ÇÙ³ëï ÏñáÕ ÑáÙ³ÝÇßÝ»ñÁ. ûñÇÝ³Ï` stubborn-
obstinate, stingy-tight, hide-conceal ¨ ³ÛÉÝ: 

Stubborn µ³éÝ áõÝÇ Ñ³Ù³é, Ï³Ù³íáñ, Ñ³ëï³ï³Ï³Ù ÇÙ³ëïÝ»ñÁ: 
Obstinate-Á ³ñï³Ñ³ÛïáõÙ ¿ ³í»ÉÇ ËÇëï »ñ³Ý·, Ñ³Õáñ¹áõÙ ¿ åÝ¹³×³-
Ï³ï, ³ÝÏáïñáõÙ Éñ³óáõóÇã ÇÙ³ëïÝ»ñ:  

Stingy-Ý áõÝÇ ë³Ï³í, ÇÝãå»ë Ý³¨ ÅÉ³ï ÇÙ³ëïÝ»ñ. Stingy amount of 
food. he is very stingy about leaving tips in a restaurant. tight-Ý` ³Õù³ïÇÏ, 
ëáõÕ, ³Ûëå»ë` His means were very tight to live on till the end of the year, even 
for necessities. 

Hide-å³Ñ»É, Ã³ùóÝ»É, conceal- ÙÇïáõÙÝ³íáñ Ã³ùóÝ»É áñ¨¿ Ù»ÏÇó: 
²Ûëå»ë` 

                                                 
2 î»°ë Freedom D., Style: Text Analysis and Linguistic Criticism. Basingstoke: Palgrave Macmillan, 

1996: 
3 î»°ë Finch G., Key Concepts in Linguistics, Palgrave Key Concepts, 2005, ¿ç 174: 
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The child hid his favorite toy in the pocket. ´³Ûó` Don’t conceal your real 
name. You are disclosed. 

Ð»ï³ùñùñáõÃÛáõÝ »Ý Ý»ñÏ³Û³óÝáõÙ collotational` µ³é³Ï³å³ÏóíáÕ 
Ï³ñáÕáõÃÛ³Ùµ ÑáÙ³ÝÇßÝ»ñÁ, áñáÝù Ùßï³å»ë Ï³å³ÏóíáõÙ »Ý áñáß µ³é»-
ñÇ Ñ»ï: ¸Çï³ñÏ»Ýù powerful, mighty, strong ÑáÙ³ÝÇßÝ»ñÁ: ÂíáõÙ ¿` ¹ñ³Ýù 
ÉñÇí ÷áË³ñÇÝ»ÉÇ »Ý, µ³Ûó áã µáÉáñÝ »Ý Ï³å³ÏóíáõÙ, ûñÇÝ³Ï` tea, ocean, 
language µ³é»ñÇ Ñ»ï:  

 Strong tea, strong coffee, µ³Ûó áã` powerful tea: ºÃ» ÝáõÛÝÇëÏ Ï³å³Ïó-
íáõÙ »Ý, ³å³ ³ñï³Ñ³ÛïáõÙ »Ý ï³ñµ»ñ ÇÙ³ëïÝ»ñ.  

powerful language – ÑëÏ³Û³Ï³Ý ³½¹»óáõÃÛáõÝ áõÝ»óáÕ É»½áõ 
strong language – Ñ³ÛÑáÛ³ÝùÝ»ñÇ É»½áõ 
powerful man  – ³½¹»óÇÏ Ù³ñ¹ 
strong man – ýÇ½ÇÏ³å»ë Ï³Ù Ñá·»å»ë áõÅ»Õ Ù³ñ¹ 
mighty army (kingdom) – Ñ½áñ µ³Ý³Ï (Ã³·³íáñáõÃÛáõÝ), mighty 

mountain chains of Himalayas – ïå³íáñÇã, ³½¹»óÇÏ ÐÇÙ³É³Û³Ý É»éÝ³-
ßÕÃ³Ý»ñ: 

Ð³ñ³µ»ñ³Ï³Ý ÑáÙ³ÝÇßÝ»ñÇ ó³ÝÏÁ ¹»é »ñÏ³ñ Ï³ñ»ÉÇ ¿ ß³ñáõÝ³Ï»É, 
ë³Ï³ÛÝ Ù»ñ Ýå³ï³ÏÝ ¿ µ³ó³Ñ³Ûï»É Ý³¨ ·áñÍ³ñ³ñ ³Ý·É»ñ»ÝáõÙ Ñ³Ý¹Ç-
åáÕ ÑáÙ³ÝÇß »½ñáõÛÃÝ»ñÇ ³éÏ³ÛáõÃÛáõÝÁ, Ù»ÏÝ³µ³Ý»É ¹ñ³Ýó ÇÙ³ëï³ÛÇÝ 
ï³ñµ»ñáõÃÛáõÝÝ»ñÁ` Ùßï³å»ë áõß³¹ñáõÃÛáõÝ ¹³ñÓÝ»Éáí Ù³ëÝ³·Çï³Ï³Ý 
Ñ³Û»ó³Ï»ñå»ñÇ ¨ ·³Õ³÷³ñÝ»ñÇ ×Çßï ÁÙµéÝÙ³ÝÁ: Æ í»ñçá, ¹ñ³ ³ñ¹ÛáõÝ-
ùáõÙ, áõë³ÝáÕÝ»ñÁ ÏÏáõï³Ï»Ý ·Çï»ÉÇùÝ»ñÇ Ñ³Ù³ÉÇñ å³ß³ñ: 

¸Çï³ñÏ»Ýù Ñ³×³Ë³ÏÇ Ñ³Ý¹ÇåáÕ ÑáÙ³ÝÇß³ÛÇÝ ½áõÛ·»ñÇó ÙÇ ù³-
ÝÇëÁ: 

Costs – expenses »½ñáõÛÃÝ»ñÁ ÁÝÃ»ñóáÕÝ»ñÇ Ù»Í³Ù³ëÝáõÃÛáõÝÝ ÁÝÏ³-
ÉáõÙ ¿ áñå»ë Ù»ÝÇÙ³ëï, Ñ³Ù³ñÅ»ù Ýß³Ý³ÏáõÃÛ³Ùµ µ³é»ñ: ²Û¹áõÑ³Ý¹»ñÓ, 
ÑÇÙù ÁÝ¹áõÝ»Éáí ÁÝ¹Ñ³Ýáõñ ïÝï»ë³·Çï³Ï³Ý ¨ Ý»Õ Ù³ëÝ³·Çï³Ï³Ý 
ÝÛáõÃ»ñÇ áõëáõÙÝ³ëÇñáõÃÛáõÝÁ, Ï³ñáÕ »Ýù ÷³ëï»É, áñ í»ñáÝßÛ³É µ³é³½áõÛ-
·Á Ï³ñ»ÉÇ ¿ å³ÛÙ³Ý³Ï³Ý ÑáÙ³ÝÇß Ñ³Ù³ñ»É, ù³ÝÇ áñ ¹ñ³Ýù ·ñ»Ã» ãáõÝ»Ý 
ÇÙ³ëï³ÛÇÝ Ñ³ÙÁÝÏÝáõÙ áñ¨¿ Ñ³Ù³ï»ùëïáõÙ Ï³Ù Çñ³íÇ×³ÏáõÙ:  

Costs »½ñáõÛÃÁ, expense -Ç Ñ³Ù»Ù³ïáõÃÛ³Ùµ, ³í»ÉÇ É³ÛÝÇÙ³ëï ¿. 
Í³Ëù»ñ (ÁÝ¹Ñ³Ýáõñ ïÝï»ë³·ÇïáõÃÛáõÝ), Í³ËëáõÙÝ»ñ (Ñ³ßí³å³ÑáõÃÛáõÝ, 
ýÇÝ³ÝëÝ»ñ), ûñÇÝ³Ï` production costs, distribution costs, sales costs, direct 
and indirect costs, fixed and variable costs, overhead costs, marginal costs ¨ 
³ÛÉÝ: Àëï Ýßí³Í »½ñáõÛÃÝ»ñÇ µáí³Ý¹³ÏáõÃÛ³Ý` Ï³ñ»ÉÇ ¿ »½ñ³Ï³óÝ»É, áñ 
¹ñ³Ýù ³Ýí³ÝáõÙ »Ý ·áñÍáõÝ»áõÃÛ³Ý ï³ñµ»ñ ï»ë³ÏÝ»ñ` ³ñï³¹ñ³Ï³ÝÇó 
ÙÇÝã¨ µ³ßËÙ³Ý Ï³Ù í³×³éùÇ: 

Expense-Á ³í»ÉÇ Ý»Õ ÇÙ³ëï áõÝÇ, cost Ñ³ëÏ³óáõÃÛ³Ý Ù³ëÝ ¿ Ï³½-
ÙáõÙ` áõÕÕí³Í áñáß³ÏÇ Ýå³ï³ÏÝ»ñÇ Çñ³Ï³Ý³óÙ³ÝÁ: ²Û¹åÇëÇ ûñÇÝ³Ï-
Ý»ñÇó »Ý` travelling expenses, repair expenses, salary expenses, insurance 
expenses: ²Ûëå»ë` Executives find it easier to manage their expenses if they 
use a company payment card. 

Business travelers estimate that that they are left out of pocket … through 
losing expense receipts. 

She grounded the expense by saying that the costly carpet she had bought 
would last longer than the cheaper one. 
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ÀÝ¹·Íí³Í ³ñï³Ñ³ÛïáõÃÛáõÝÝ»ñÁ` executive expenses, traveler’s 
expense receipts, grounded the expense, ÷³ëïáõÙ »Ý, áñ ËáëùÁ ·áñÍáõÕ-
Ù³Ý, ïÝûñ»ÝÝ»ñÇ ÏáÕÙÇó ³ñí³Í Ï³Ù ³éûñÛ³ Í³Ëë»ñÇ Ù³ëÇÝ ¿:  

Ü»ñÏ³Û³óÝ»Ýù Accounting ·ñùÇ Ñ»ÕÇÝ³Ï ´»ñáÝëÇ expense »½ñáõÛÃÇ 
ë³ÑÙ³ÝáõÙÁ.  

Expenses are the costs that must be incurred to generate revenue which 
ultimately will be translated into profits for the business 4. Àëï ë³ÑÙ³ÝÙ³Ý` 
expense -Á ³ÛÝ Í³ËëÝ ¿, áñÇ ³ñ¹ÛáõÝùáõÙ ³é³ç³ÝáõÙ ¿ Ñ³ëáõÛÃ` Ñ»ï³·³-
ÛáõÙ í»ñ³Íí»Éáí ß³ÑáõÛÃÇ: 

Ð³Ù³Ó³ÛÝ Collins English Dictionary ë³ÑÙ³ÝÙ³Ý` Accounting, 
Commerce  µÝ³·³í³éÝ»ñáõÙ ³é³ç³ñÏíáõÙ ¿ Ñ»ï¨Û³ÉÁ. 

Expenses are amounts of money you spend while doing something in the 
course of your work which will be paid back to you afterwards. e. g. 

As a member of the International Olympic Committee her hotel expenses 
were paid by IOC, ³ÛëÇÝùÝ` Í³Ëë»ñÁ Ý»ñÏ³Û³óÝáõÙ »Ý ·áõÙ³ñ, áñÁ áñ¨¿ 
Ó¨áí ÷áËÑ³ïáõóíáõÙ Ï³Ù í»ñ³¹³ñÓíáõÙ ¿: 

Ð³Ù»Ù³ï»Ýù costs-Ç µ³éÇÙ³ëïÇ Ñ»ï: ÎñÏÇÝ ¹Çï³ñÏ»Ýù Collins 
Dictionary-áõÙ Ý»ñÏ³Û³óí³Í ë³ÑÙ³ÝáõÙÁ. Money involved in producing 
goods and services. Wikipedia-Ý ³é³ç³ñÏáõÙ ¿ ³í»ÉÇ ÁÝ¹·ñÏáõÝ ë³ÑÙ³-
ÝáõÙ.  

Cost is the value of money that has been used up to produce something or 
it is the money input that is gone in order to acquire the thing. This cost may be 
the sum of production cost incurred by the original producer and further costs of 
transaction incurred by the acquirer. ²Ûëå»ë` 

Many big-name manufacturers including Electrolux and Sanyo are looking 
for ways to reduce their overheads, by extending holidays and cutting shifts. 
Their strategy is to bring costs under control. 

In generics success depends on being cheap enough to keep 
manufacturing and other costs down. 

Most remarkable about London “Gherkin” is its energy efficiency that can 
not only reduce consumption…, but reduce running costs. 

²é³ÝÓÝ³óÝ»Éáí bring costs under control, keep costs down, reduce 
running costs µ³é³Ï³å³ÏóáõÃÛáõÝÝ»ñÁ` Ñ³ëÏ³Ý³ÉÇ ¿ ¹³éÝáõÙ, áñ ËáëùÁ 
Ï³½Ù³Ï»ñåáõÃÛ³Ý ÁÝ¹Ñ³Ýáõñ ³ñï³¹ñ³Ï³Ý, Ó»éùµ»ñÙ³Ý ¨ Ñ»ï³·³ 
·áñÍ³ñùÝ»ñÇ Í³Ëù»ñÇ Ù³ëÇÝ ¿, Í³Ëù»ñ, áñáÝù Ï³ñáÕ »Ý »ñµ¨¿ ã÷áËÑ³-
ïáõóí»É: 

²ÛÅÙ ¹Çï³ñÏ»Ýù ûñÇÝ³ÏÝ»ñ Ñ³ßí³å³Ñ³Ï³Ý Ñ³ßí³éÙ³Ý Ù³ëÝ³·Ç-
ïáõÃÛáõÝÇó:  

ì³×³éùÇ Ï³Ù Í³é³ÛáõÃÛ³Ý Ù³ïáõóÙ³Ý ÁÝÃ³óùáõÙ Í³ËëáõÙÝ»ñÁ 
(costs) Ï³ñáÕ »Ý ¹³éÝ³É Í³Ëë»ñ (expenses) Ï³Ù ÙÝ³É ³Ý÷á÷áË: ºÝÃ³¹-
ñ»Ýù` Ù³Ýñ³Í³Ë ³é¨ïñáí ½µ³ÕíáÕ Ë³ÝáõÃÁ ·ÝáõÙ ¿ ³åñ³ÝùÝ»ñ í³-
×³éùÇ Ñ³Ù³ñ, áñáÝù Ùáõïù³·ñíáõÙ »Ý ÁÝÃ³óÇÏ ³ÏïÇíÝ»ñáõÙ: ì³×³é-
ùÇó ëï³óí³Í ·áõÙ³ñÝ»ñÁ Ùáõïù³·ñíáõÙ »Ý »Ï³ÙïÇ Ñ³ßí»ïíáõÃÛáõÝáõÙ, 
ÇëÏ Í³Ëë»ñÁ »ñ¨áõÙ »Ý Í³Ëë»ñÇ Ñ³ßíáõÙ` ýÇÝ³Ýë³Ï³Ý ³ñ¹ÛáõÝùÇ Ñ³ß-
í»ïíáõÃÛáõÝáõÙ: ¸ñ³Ýù Ñ»Ýó ³ÛÝ Í³Ëë»ñÝ »Ý, áñáÝù Ñ³ëáõÛÃ »Ý µ»ñáõÙ 
ÁÝÏ»ñáõÃÛ³ÝÁ` í»ñ³Íí»Éáí ß³ÑáõÛÃÇ:  

                                                 
4 Barron’s, Accounting, Peter J. Eisen, Sixth edition, 2013, p.1. 
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Ü»ñÏ³Û³óÝ»Ýù Business Dictionary µ³é³ñ³ÝÇó expense »½ñáõÛÃÇ 
ë³ÑÙ³ÝáõÙÁ` Any cost of doing business resulting in revenue-generating 
activities5. ²Ñ³ Ù»Ï ³ÛÉ` ³í»ÉÇ ÁÝ¹³ñÓ³Ï ë³ÑÙ³ÝáõÙ.  

Cost incurred in an organization’s efforts to generate revenue representing 
the cost of doing business. Expenses are summarized in the income statement 
as deductions from the income before assessing income tax. Whereas all 
expenses are costs, not all costs are expenses. 

Ø»ÏÝ³µ³Ý»Ýù Whereas all expenses are costs, not all costs are 
expenses Ý³Ë³¹³ëáõÃÛáõÝÁ: ºÝÃ³¹ñ»Ýù` Ù»Ýù ½µ³ÕíáõÙ »Ýù ù»ÛÃ»ñÇÝ·³-
ÛÇÝ µÇ½Ý»ëáí ¨ »ñ»ÏáÛ³Ý ÙÇçáó³éÙ³Ý Ñ³Ù³ñ Ó»éù »Ýù µ»ñ»É 500 ¹áÉ³ñ 
³ñÅáÕáõÃÛ³Ùµ ÃÕÃÛ³ å³ñ³·³Ý»ñ, ë³Ï³ÛÝ û·ï³·áñÍ»É »Ýù ÙÇ³ÛÝ 400 
¹áÉ³ñÇ ã³÷áí: 400 ¹áÉ³ñÁ Ï³½ÙáõÙ »Ý ³ÛÝ Í³Ëë»ñÁ, áñáÝù Ùáõïù³-
·ñíáõÙ »Ý »Ï³ÙïÇ Ñ³ßí»ïíáõÃÛáõÝáõÙ: ØÝ³ó³Í 100 ¹áÉ³ñ ³ñÅáÕáõÃÛ³Ùµ 
³åñ³ÝùÝ»ñÁ ÙÝáõÙ »Ý Ñ³ßí³å³Ñ³Ï³Ý Ñ³ßí»ÏßéÇ ³ÏïÇíÝ»ñáõÙ` Ñ»ï³-
·³ ÙÇçáó³éáõÙÝ»ñÇ Ñ³Ù³ñ: îíÛ³É ûñÇÝ³ÏáõÙ 500 ¹áÉ³ñÇó 400-Á Í³Ëë ¿ 
(expense), áñÁ í»ñ³ÍíáõÙ ¿ Ñ³ëáõÛÃÇ` ¹³éÝ³Éáí ß³ÑáõÛÃ, 100 ¹áÉ³ñÁ ³Ï-
ïÇí ¿ (asset): 

¸Çï³ñÏÙ³Ý ³ñÅ³ÝÇ ¿ Ý³¨ efficient-effective µ³é³ÛÇÝ ½áõÛ·Á: êÏë»Ýù 
å³ñ½` efficient work - effective work µ³é³Ï³å³ÏóáõÃÛáõÝÝ»ñÇó: Efficient 
work µ³é³Ï³å³ÏóáõÃÛáõÝÁ »ÝÃ³¹ñáõÙ ¿ ³ñ¹ÛáõÝ³í»ï ³ßË³ï³Ýù` ³-
é³Ýó Å³Ù³Ý³ÏÇ, ç³Ýù»ñÇ, ÷áÕÇ ³í»Éáñ¹ Í³ËëÙ³Ý` ëï³Ý³Éáí í»ñçÝ³-
Ï³Ý µ³í³ñ³ñ ³ñ¹ÛáõÝù: Efficient-Ç ·ÉË³íáñ Ýå³ï³ÏÁ Í³Ëë»ñÇ ËÝ³Ûá-
ÕáõÃÛáõÝÝ ¿:  

Effective µ³éÁ Ý»ñ³éáõÙ ¿ µ³ñÓñ ³ñ¹ÛáõÝùÇ, ³ñï³ùÇÝ ¿ý»ÏïÝ»ñÇ, 
³½¹»óÇÏ, ïå³íáñÇã ÉÇÝ»Éáõ, áã Ã» Í³Ëë»ñÇ ïÝï»ëÙ³Ý ÇÙ³ëïÝ»ñ: 
êïáñ¨ Ýßí³Í ³é³çÇÝ ûñÇÝ³ÏáõÙ ³éÏ³ ¿ µ³ñÓñ áñ³ÏÇ »ñ³ßËÇùÁ: ºñÏ-
ñáñ¹áõÙ ¹³ µ³ó³Ï³ÛáõÙ ¿, µ³Ûó ³ñ¹ÛáõÝùÁ ÙÇßï µ³í³ñ³ñ ¿: 

Rolex and Timex are in the same industry but a distinct strategy has set 
them apart from each other. Rolex makes high-fashion, high-quality watches 
that are sold at premium prices in fine jewelry stores. Timex makes inexpensive 
watches that are sold to a mass market by discount stores 6. 

èáÉ»ùëÇ ³ßË³ï³ÝùÁ ³ñ¹ÛáõÝ³í»ï ¿. ³ñï³¹ñáõÙ ¿ µ³ñÓñ³Ï³ñ·, 
Ýáñ³Ó¨ Å³Ù³óáõÛóÝ»ñ` í³×³é»Éáí ¹ñ³Ýù ½³ñ¹»Õ»ÝÇ Ë³ÝáõÃÝ»ñáõÙ: 
Â³ÛÙ»ùëÝ ³ñ¹ÛáõÝ³í»ï ¿ ³ßË³ïáõÙ, ù³ÝÇ áñ í³×³éùÝ Çñ³Ï³Ý³óÝáõÙ ¿ 
½³Ý·í³Í³ÛÇÝ ßáõÏ³Ý»ñáõÙ` Ù³ïã»ÉÇ ·Ý»ñáí:  

²Ûë ¹»åùáõÙ ¨ë efficient-effective »½ñáõÛÃÝ»ñÝ ÁÝ¹áõÝíáõÙ »Ý áñå»ë Ñá-
Ù³ÝÇßÝ»ñ` ³Ýï»ë»Éáí ¹ñ³Ýó ÑÇÙÝ³Ï³Ý ÇÙ³ëï³ÛÇÝ ï³ñµ»ñáõÃÛáõÝÁ: Ð³-
Ù»Ù³ï»Ýù Ý³Ë³¹³ëáõÃÛáõÝÝ»ñÁ. 

Only the most efficient retail operations will handle the inevitable fall in 
profits 7. 

The oppressive atmosphere cannot promote efficient working practices 
with stress level rising and confidence falling 8. 

                                                 
5 businessdictionary.com 
6 Barney/Griffin, Management of Organizations, 1992. 
7 Bec Vantage Test Builder, 2004, p.70. 
8 ÜáõÛÝ ï»ÕáõÙ, ¿ç 66: 
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ì»ñáÝßÛ³É ûñÇÝ³ÏÝ»ñáõÙ ËáëùÁ ËÝ³ÛáÕáõÃÛáõÝÝ»ñÇ ¨ ïÝï»ëÙ³Ý Ù³-
ëÇÝ ¿: ²ÛÅÙ Ý»ñÏ³Û³óÝ»Ýù effective µ³éÇ ·áñÍ³ÍáõÃÛ³Ùµ ÙÇ ù³ÝÇ Ý³Ë³-
¹³ëáõÃÛáõÝ. 

We are leaders in effective website design. 
A team’s success depends on its members carrying out their roles 

effectively 9. 
Deutsche Bank examined the effectiveness of TV advertising on 23 new 

and mature brands of goods and concluded that in some cases it was a waste 
of time 10. 

ö³ëïáñ»Ý, effective µ³éÁ µáÉáñ Ý³Ë³¹³ëáõÃÛáõÝÝ»ñáõÙ Ù³ïÝ³ÝßáõÙ 
¿ µ³ñÓñ áñ³Ï ¨ ³ñï³ùÇÝ ¿ý»ÏïÝ»ñ: 

Ø»Ï ³ÛÉ ÑáÙ³ÝÇß³ÛÇÝ ûñÇÝ³Ï ¿ good-product-commodity µ³é³ËáõÙµÁ: 
²Ûë µ³é³ß³ñùÁ ¨ë ÁÝÏ³ÉíáõÙ ¿ áñå»ë Ù»ÝÇÙ³ëï ¨ Ã³ñ·Ù³ÝíáõÙ ¿` 

³åñ³Ýù: ê³Ï³ÛÝ, ÇÝãå»ë Ý³Ëáñ¹ ûñÇÝ³ÏÝ»ñáõÙ, ³Ûë ¹»åùáõÙ ÝáõÛÝå»ë 
Ï³Ý ÇÙ³ëï³ÛÇÝ ï³ñµ»ñáõÃÛáõÝÝ»ñ: Good-Á ß»ßïáõÙ ¿ ýÇ½ÇÏ³Ï³Ý, ßáß³-
÷»ÉÇ ³é³ñÏ³ÛÇ ·³Õ³÷³ñÁ: Product-Á ³í»ÉÇ É³ÛÝÇÙ³ëï ¿. Ý»ñÏ³Û³óÝáõÙ 
¿ ÇÝãå»ë ÝÛáõÃ³Ï³ÝÇ, ³ÛÝå»ë ¿É áã ÝÛáõÃ³Ï³ÝÇ, ³åñ³ÝùÇ ³Ýßáß³÷»ÉÇ 
ÉÇÝ»Éáõ ·³Õ³÷³ñÁ: ²Ýßáõßï, Ù³ëÝ³·Çï³Ï³Ý ·Çï»ÉÇùÝ»ñÁ Ù»Í³å»ë û·-
ÝáõÙ »Ý áõë³ÝáÕÇÝ` ×Çßï ÏáÕÙÝáñáßí»Éáõ ³Ý·É»ñ»Ý Ñ³Û»ó³Ï»ñå»ñÝ áõëáõÙ-
Ý³ëÇñ»ÉÇë: úñÇÝ³Ï` Ù³ëÝ³·Çï³Ï³Ý ³é³ñÏ³ÛÇó áõë³ÝáÕÁ É³í³ï»ÕÛ³Ï 
¿ GDP ¨ GNP Ñ³å³íáõÙÝ»ñÇ Ýß³Ý³ÏáõÃÛ³ÝÁ: ºñÏáõ ¹»åùáõÙ ¿É ËáëùÁ 
ßáß³÷»ÉÇ ¨ ³Ýßáß³÷»ÉÇ ³åñ³ÝùÝ»ñÇó ëï³óí³Í ¹ñ³Ù³Ï³Ý ³ñÅ»ùÇ 
Ù³ëÇÝ ¿: àõëïÇ` Ýßí³Í Ñ³å³íáõÙÝ»ñÇ P ï³éÁ Ñ³í³ë³ñ³½áñ ¿ goods + 
services = product ·³Õ³÷³ñÇÝ: 

Commodity µ³éÁ µÝáñáßáõÙ ¿ ÑáõÙù³ÛÇÝ ³åñ³ÝùÝ»ñ` ÇÝãå»ë ÙÃ»-
ñ³ÛÇÝ, ³ÛÝå»ë ¿É Ñ³Ýù³ÝÛáõÃ»ñ ¨ Ù»ï³ÕÝ»ñ: 

Commodity exchange-Á ³åñ³Ýù³ÑáõÙù³ÛÇÝ µáñë³ ¿, áñï»Õ í³×³é-
íáõÙ »Ý »ñÏ³Ã, ëáõñ×, óáñ»Ý, áëÏÇ, ³ñÍ³Ã: 

Ð»ï³ùñùÇñ ¿ Ý³¨ Ñ³ßí³å³Ñ³Ï³Ý Ñ³ßí³éÙ³Ý Accounting-
Accountancy°  »½ñáõÛÃÝ»ñÇ ÇÙ³ëï³ÛÇÝ ï³ñµ»ñáõÃÛáõÝÝ»ñÇ Ù»ÏÝ³µ³ÝáõÙÁ: 

Accounting-Á ³é³ç³ó»É ¿ account11 µ³é³ñÙ³ïÇó, áõëïÇ í»ñ³µ»ñáõÙ 
¿ ýÇÝ³Ýë³Ï³Ý Ñ³ßÇíÝ»ñÇ ¨ ïíÛ³ÉÝ»ñÇ å³Ñå³ÝÙ³Ý áõ ·ñ³ÝóÙ³Ý ·áñÍ-
ÁÝÃ³óÇÝ: Accountancy-Ý ³Í³ÝóíáõÙ ¿ accountant µ³é³ñÙ³ïÇó, áñÁ ÝÏ³-
ñ³·ñáõÙ ¿ Ñ³ßí³å³ÑáõÃÛ³Ý Ù³ëÝ³·ÇïáõÃÛáõÝÁ ¨ ¹ñ³ ·áñÍ³éáõÃÛáõÝÝ»ñÁ: 
Accountancy Ù³ëÝ³·ÇïáõÃÛáõÝÁ å³ñáõÝ³ÏáõÙ ¿ »ñ»ù ÑÇÙÝ³Ï³Ý µ³ÅÇÝ-
Ý»ñ` Ñ³ßí»ï³ñáõÃÛáõÝ, Ñ³ßí³å³Ñ³Ï³Ý Ñ³ßí³éáõÙ ¨ ³áõ¹Çï, Ñ»ï¨³-
µ³ñ` ³í»ÉÇ ÁÝ¹·ñÏáõÝ ¿. Ý»ñ³éáõÙ ¿ ýÇÝ³Ýë³Ï³Ý Ñ³ßí»ïíáõÃÛáõÝÝ»ñÇ 
Ñ³Õáñ¹³Ïó³Ï³Ý ·áñÍÁÝÃ³óÝ»ñ µ³ÅÝ»ï»ñ»ñÇ ¨ ïÝûñ»ÝÝ»ñÇ Ñ»ï:  

´ñÇï³Ý³Ï³Ý ï»ñÙÇÝ³µ³ÝáõÃÛ³Ý Ù»ç ³í»ÉÇ û·ï³·áñÍ»ÉÇ ¿ 
Accountancy »½ñáõÛÃÁ, ÇëÏ AICPA ³Ù»ñÇÏÛ³Ý ÇÝëïÇïáõïÁ ¹³ Ù»ÏÝ³µ³-
ÝáõÙ ¿ Ñ»ï¨Û³É Ï»ñå. Accountancy is the art of recording, classifying and 
summarizing, in terms of money, transactions and events… and interpreting the 
results 12. 

                                                 
9  Intelligent Business Workbook, Pearson Education Limited, p.12. 
10 ÜáõÛÝ ï»ÕáõÙ, ¿ç 26: 
11 î»°ë  en. m. wikipedia. org Etymology:  
12 http:/ www.stakexchange.com 
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àõß³¹ñáõÃÛ³Ý »Ý ³ñÅ³ÝÇ Ý³¨ Ñ»ï¨Û³É Ó¨³Ï»ñåáõÙÝ»ñÁ. 
Accountancy is records of transactions and events, with objective of 

interpreting results. Accounting is a process of recording ttransactions and 
events. It is similar to jump and jumping. The difference is − one is noun, the 
other is verb.  

Accounting is a process of recording financial accounts and transactions of 
one entity or a business, while accountancy refers to professions and duties of 
one person. 

Accountancy is a body of knowledge of accounting principles. Accounting 
is a method of applying accounting principles. 

Accountancy teaches how to do accounting. 
²Ýßáõßï, ÑáÙ³ÝÇß³ÛÇÝ ûñÇÝ³ÏÝ»ñÇ ß³ñùÁ Ï³ñ»ÉÇ ¿ »ñÏ³ñ ß³ñáõÝ³-

Ï»É` employee-worker, commerce-trade, marketing-sales, calculate-compute, 
buying-puchasing, secretarial-clerical, ë³Ï³ÛÝ Ý»ñÏ³Û³óí³ÍÝ»ñÁ ÃáõÛÉ »Ý 
ï³ÉÇë ³Ù÷á÷»É Ù»ñ ³ë»ÉÇùÁ: 

Ð³ñÏ ¿ Ñ³ïáõÏ áõß³¹ñáõÃÛáõÝ ¹³ñÓÝ»É ÑáÙ³ÝÇß³ÛÇÝ »½ñáõÛÃÝ»ñÇÝ, 
ù³ÝÇ áñ ¹ñ³Ýó Ñëï³Ï ï³ñµ»ñ³ÏáõÙÁ Ù»Í³óÝáõÙ ¿ Ñ»ï³ùñùñáõÃÛáõÝÁ 
Ù³ëÝ³·Çï³Ï³Ý ûï³ñ É»½áõÝ»ñÇ ÝÏ³ïÙ³Ùµ, Ýå³ëïáõÙ ¿ ·Çï»ÉÇùÝ»ñÇ 
Ëáñ³óÙ³ÝÁ ¨ ½³ñ·³óÙ³ÝÁ` ÑÝ³ñ³íáñáõÃÛáõÝ ï³Éáí Ù³ëÝ³·Çï³Ï³Ý 
áõëáõÙÝ³ëÇñáõÃÛáõÝÝ»ñÁ ½áõ·³Ïó»É ûï³ñ É»½áõÝ»ñÇ ÇÙ³óáõÃÛ³Ý ³Ùñ³-
åÝ¹Ù³Ý Ñ»ï:  

 
ú·ï³·áñÍí³Í ·ñ³Ï³ÝáõÃÛáõÝ 
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РУЗАННА ХОСТИКЯН 
Доцент кафедры языков АГЭУ 

  
Значимость синонимии в общем и деловом 

английском языке.− Данная работа имеет целью обнару-
жить в общем и деловом английском так называемые си-
нонимичные слова и термины и дать интерпретацию 
свойственным им семантическим особенностям и разли-
чиям. Такая необходимость исходит из основной задачи 
овладения проблематичными терминами, что будет способ-
ствовать формированию более глубоких знаний как общего, 
так и делового английского и позволит избежать вводящих 
в заблуждение терминов в обучении деловому английско-
му. Следовательно, углубится необходимость сотрудниче-
ства между специализированным предметом и языком.  

Автор также выдвигает идею ложной или условной 
синонимии. 

 
Ключевые слова. синонимичный термин, относитель-

ный синоним, абсолютный синоним, идея ложной или условной 
синонимии, запас знаний. 
JEL: Y8, Y9, Y80 

 
 

RUZANNA KHOSTIKYAN 
Associate Professor at the Chair of Languages at ASUE  

 
Significance of Synonymy in General and Business 

English.− The given paper expands into discussion concerning 
the so-called synonymous words and terms in general and 
particularly in Business English. The significance of the work is 
to interpret these synonyms by disclosing the semantic 
differences between them, to provide the students with better 
understanding of problematic terms for better mastering general 
and Business English. It will not only promote the formation of 
proper knowledge of English in specialty, but also will enable to 
avoid the usage of ambiguous and misleading words and terms. 
The attempt is also made to propose the idea of false or 
conventional synonymy. 

 
Key words: synonymous term, relative synonymy, absolute 

synonymy, idea of false or conventional synonymy, stock of 
knowledge. 
JEL: Y8, Y9, Y80


